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IT'S THE AGE-OLD DILEMMA: SAY IT OR SHOW IT.

SOME PEOPLE PREFER VERBAL INFORMATION.
SOME PEOPLE PREFER VISUAL INFORMATION.
SOME PEOPLE PREFER BOTH.,

EITHER WAY, YOU CAN'T PLEASE EVERYONE.
BUT THIS WAS A CASE IN WHICH NO ONE
WAS PLEASED. IT WAS MY JO8 TO

GET TO THE BOTTOM OF IT.
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I WASN'T SURE IF ANY OF THE DUDES
AT OMNIWORLD MEGASYSTEMS WOULD 8E
INDICTED FOR ANYTHING. 8UT THEIR
MARKETING CAMPAIGN WAS EVIDENTLY A CRIME.

I COULDON'T BE SURE LUINTIL T CHECKED IT OUT
FOR MYSELF, OF COURSE. 8UT IT WAS A SAFE BET
THAT EVEN IF THEY HADN'T RUN AFOLIL OF ANY
LEGAL STATUTES, THEY'D VIOLATED THE LAWS OF
MARKETING SAVWY AND COMMON SENSE.

I DECIDED TO TAKE THE DIRECT APPROACH.
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AFTER MEETING WITH THOSE TWO GUYS —
AND GETTING A SENSE FOR THE KIND OF
COLLABORATIVE FOCUS THEY 8ROUGHT TO
THEIR WORK — I DECIDED THE BEST WAY
TO RUN WITH THEM WAS THE SAME WAY
THE TORTOISE RAN WITH THE HARE:

SLOW AND STEADY.

IN AN EFFORT TO CRACK THIS CASE AND
GET THE CAMPAIEGN BACK ON TRACK, I SET
UP ANOTHER MEETING FOR THE NEXT DAY,
HOPING IF THOSE TWO CHUCKLEHEADS
HAD AN “A GAME”, THEY'D 8RING IT.
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AFTER OUR MEETING, T WAS PRETTY SURE THE NEXT CAMPAIEN FROM OMNIWORLD
MEGASYSTEMS WOLILD BE MORE SUCCESSFUL THAN THE LAST ONE, ESPECIALLY IF
THOSE TWO 6UYS MANAGED TO 8URY THE HATCHET AND WORK TOGETHER. ALL THEY
HAD TO REMEMBER IS THAT — IF THEY CREATE CONTENT AND VISUALS WITH THE
POWER TO ENGAGE, ENTERTAIN, AND EDLICATE — THEY'LL BE OKAY. SO WILL THEIR
 MARKETING EFFORTS. AND SO WILL THEIR BOTTOM LINE.
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